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Edenred, the everyday platform for people
at work i1 ne

... employee benefits & engagement

... greener B2B mobility

... B2B payment from invoice to pay




AN I NTERMEDI ATI ON AND ORCHESTRATI O]l

R
>60m 038bn
Users Business volume
>2m
Merchants
c.lm
Companies Everyday platform

for people at work

Eat Care Pay
@red 1. In 2022 ,
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FOR ALL STAKEHOLDERS

FOR GOOD.

fem—
ENRICH CONNECTIONS.

@red

For employees

| MPACTS

For corporate clients

A

A

Purchasing power and well -being
Simplified mobility experience

Smoother corporate expense
experience

For partner merchants

Employee engagement and
payroll efficiency

Fleet total cost of ownership
efficiency

Process efficiency

For public authorities

A Traffic generator

A Consumer engagement and

loyalty

Formalization of the economy  and
local job creation

Behavioral incentives (e.g.,
nutrition, mobility)




A PORTFOLIO OF 250+ PROGRAMS

Benefits & Engagement

S

Mobility

&

Complementary Solutions
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Employee Rewards & Wellbeing Toll Freight payment VAT refund Acquiring Incentive & Public Social
Savings Recognition services Rewards Programs
v v v
100+ programs 90+ programs 60+ programs
across 30 countries across 35 countries across 30 countries
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1. H1 2023 operating revenue contribution 6

2. Virtual card number




A GLOBAL PLATFORM, OPERATING IN 45 COUNTRIES

H1 2023 operating revenue
contribution

Latin America

Rest of the World
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Edenred's vision

New market
paradigm



A DEEP WORKING WORLD TRANSFORMATION

Surging demand for differentiated and customized employee
benefits solutions

% of HR managers planning to introduce a differentiated and personalized employee
benefits strategy

72%
22%
2021 // 2023

increase in cross -selling rate ! in Employee
P Benefits in 2022

red
@ Source: Willis Towers Watson 2021 Global Benefit Trends Survey

1. Percentage of clients using more than one Employee Benefits solution




A NEW ERA OF MOBILITY

Soaring fleet manager demand for solutions
to manage energy mix & automation

Pain-point intensity for fleet managers [1  -low; 5-high]

Energy mix 2.8
Automation 31
(ot & elematis)
. 2.5
Ownership strategy

vV
+30% in # of vehicles managed with GoHub
W in Brazil in Q4 2022 vs. Q3 2022

Source: Global Fleet Survey 2021

2019

@ 2021
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TCo Move for Good

Abastecimento Manutengio
s totst
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NEW PAYMENT EXPERIENCES

(I
A $25tn US B2B Payment market... ébut still I neffici
GRADUALLY SHIFTING TO DIGITAL 819 of businesses pay other firms

U via paper checks

_ Cost to issue and deposit
il (@ CHECKS SZLINN Checks for US businesses
Annual losses from check

$18bn fraud in the US
VIRTUAL - likely to convert the
~$1tn 60% majority of B2B payments
— CARDS from check to electronic

A\ V4
. increase in CSI virtual card issues
in 2022 vs. 2021

red
1. ACH: Automated Clearing House
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