
4 FAMILIES OF SOLUTIONS
Edenred, inventor of the 
Ticket Restaurant® meal 
voucher, designs and delivers 
solutions that improve the 
e�ciency of organizations 
and enhance the purchasing 
power of individuals.

€1.1
BILLION IN REVENUE*

42
COUNTRIES

6, 300
EMPLOYEES

* Figures as of 2015.

We invent, develop and manage solutions for companies and local authorities that 
are concerned with being attractive employers, motivating their teams and optimizing 
their performance. 41 million of employees and citizens use Edenred’s service 
vouchers on a daily basis for a number of purposes: food, business trip, childcare, 
health, shopping, etc.

EXPENSE
MANAGEMENT

EMPLOYEE
BENEFITS

MANAGEMENT OF PUBLIC
SOCIAL PROGRAMS

INCENTIVE 
AND REWARDS

€18.3
BILLION IN ISSUE VOLUME*

The total amount of funds allocated 
to bene� ciaries for clients, companies 
or local authorities.

THE WORLD LEADER
IN PREPAID CORPORATE SERVICES



Edenred, its clients, its beneficiaries and its affiliates form the links in a value chain that 
benefits to all the stakeholders. A chain based on trusting relations, born of a mutual interest.

A WIN-WIN MODEL
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REVENUE AND 
CUSTOMER 

LOYALTY

PURCHASING POWER 
AND SIMPLICITY

41
MILLION 

BENEFICIARIES
(employees and citizens)

 
PERFORMANCE AND 

A� RACTIVENESS

660,000
CLIENTS

(companies and 
public authorities)

1.4
MILLION 

AFFILIATES
(merchants and 

providers)

A COMMI� ED GROUP
A GREAT PLACE TO WORK
Because it cares about the quality of life at work
and the well-being of its employees, the Group has 
launched a certification initiative in its subsidiaries.

In 2015, 87% of Edenred’s employees worked 
in an environment that had launched an 
initiative in favor of well-being at work.

The goal for 2016:
100% of subsidiaries certi� ed or engaged 
in a process.

Promoting 
healthy  eating 
habits to  
the greatest 
number.
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A CORPORATE SOCIAL RESPONSIBILITY POLICY
The Ideal initiative structures the Group’s sustainable 
development policy. It has three priorities:

For more information:   www.edenred.com -   http://twitter.com/Edenred

Reducing the 
environmental 
impacts of o�  ce 
and production 
activities.

Developing 
solidarity ties 
with local 
communities.


